
 

 

Academic Developer in Marketing and Luxury 
Position reference MKT22-RDAlux-AUD 

 
 
Audencia (www.audencia.com) invites applications for a position as an Academic Developer in Marketing 
and Luxury. The position is for a full-time, non-fixed term contract and is effective from now. The position is 
based in Paris. 
Deadline for applications: March 20th, 2022. 
 
 

Position requirements 

We are looking for applicants specialized in marketing and luxury for a teaching and program coordination 
position. Applicants shall hold a Master degree or MBA and have a significant professional experience in the 
field of marketing and in the luxury sector. They shall be able to demonstrate their ability to teach effectively, 
to create and develop new programs and courses, to develop relationships and work effectively with 
companies through pedagogical partnerships, executive education, chairs and projects. The teaching 
associated with the position will be in French and English. The applicant should demonstrate ability to work 
autonomously and respect accreditation expectations.  
 
 

Position overview 

Academic developer is a new role created at Audencia, that enables professionals with extensive experience 
to join the faculty. As the title implies, an academic developer is in charge of creating, developing and 
managing (new) academic programs. The selected candidate will coordinate the launch of a Master of Science 
in “Sustainable Luxury” based in Paris, and manage this program. He / she will also contribute to teaching 
activities in marketing in general and in the luxury sector. Through teaching activities, he / she will be able to 
share his / her professional experience, develop critical thinking with students, and teach fundamental 
frameworks of marketing, at undergraduate and graduate levels. Moreover, he / she shall be involved in 
developing executive education, or new programs, or new partnerships with companies and students. He/ 
she will have opportunities to teach in China, in one of our campuses. 
 
The new faculty member will join the Department of Marketing at Audencia, consisting of 23 members of 
permanent faculty. The research and pedagogy axes of the department are: Consumer centricity, Marketing 
and society, Digital & Data-Driven Marketing, the transformation of Retail. The department is home to several 
marketing related programs such as Marketing for Product Managers Major, Marketing in the Digital Area 
Major, Mastère Spécialisé ® Stratégie Digitale & Data Marketing, Mastère Spécialisé ® Marketing, Design et 
Création, MSc Food and agribusiness management, BBA Big Data and Management.  
 
Our department is also home to a chair - Audencia REALITES : “Faire vivre l’intelligence des territoires” and 
is particularly active in developing pedagogical projects in partnership with companies. 
 
There are a number of benefits attached to the contract including performance-based bonuses and family 

medical coverage. 
 
 
The School 

Audencia is triple accredited (AACSB, EQUIS and AMBA) and one of the leading European and French 
business schools. The school offers a wide range of programs including MS Grande Ecole, MScs, MBA, 
Executive MBA, European Master in Management, Doctorate and Executive Education Programmes, with 149 
core faculty members representing 32 countries. The school is very dynamic, it has grown significantly in the 
recent years and will continue to do so with new positions opening in the future. Audencia fosters both high-
quality research and high-quality pedagogy and has a workload model that allows faculty to place emphasis 
on either of the two. 



 

 

 

Environment 

The school has campuses in France and abroad. This position is for the Paris campus. Travel to Nantes will be 
expected for a few events and teaching courses. 
 
 

Application 

Candidates should send a cover letter, a recent curriculum vitae including, evidence of teaching and 
supporting entrepreneurs experience, and contact information of two referees by e-mail to: Prof. Thibaut 
BARDON, Associate Dean for Faculty: faculty-recruitment@audencia.com.  
Please quote reference MKT22-RDAlux-AUD in the subject of your email. Deadline: March 20th, 2022. 
 
For more information: 
Marketing Head of Department: Prof. Céline Del Bucchia, cdelbucchia@audencia.com 
 


